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Eco-Tourism

• Responsible tourism is to respect,

protect, and benefit the local community

and environment. 

• Meet the expectations of  the travelers, 

and protect what is unique about a

destination like New Zealand. 

“responsible travel to natural areas that 

conserves the environment and sustains the 

well-being of the host people” 

-Vermont Ecotourism Society in Bennington



• Island wildlife sanctuaries 

• 14 national parks

• 3 maritime parks

• 2 world heritage areas

• Hundreds of  nature reserves and ecological 

areas

• A network of  marine reserves and wetlands, 

and special rivers and lakes.

• About 30% of  New Zealand's land area is 

protected conservation land



Eco-Tourism Foundations

• David Weaver suggests that eco-tourism carries three main criteria

• 1. Nature-based attractions

• 2. Learning opportunities: improve tourists’ knowledge and enjoy the environment

• 3. Management Practices: being sustainable in business and support local areas

“There are few places in the world, that within the space of one day, 

you can experience mountain vistas, ancient forests, volcanic 

landscapes and stunning coastline while spotting New Zealand wildlife 

that can be found nowhere else on earth” 



Nature-Based Attractions
New Zealand has varied landscape and dramatic geographical features 

• Cascading Glaciers

• Active Volcanoes

• Placid Lakes 

• Vast Mountain Ranges 

• Filming of  The Lord of  the Rings 

trilogy and The Hobbit 



“In the 21st century, New Zealand is leading the way in sustainable tourism, 

focusing on nature and green initiatives that will protect the natural 

environment for the enjoyment of  future generations, and telling New 

Zealand's stories through authentic encounters with local culture and people”





Award Winning Whale Watch Kaikoura

• Whale Watch Kaikoura provides responsible whale watching tours with minimal impacts 

• Demonstrated that the local Maori community can grow in the tourism business 

• Can buy back their ancestral land for the native people and their cultural identity

• They carry 90,000-100,000 passengers per year

• High quality whale watching experience from an energy-efficient craft,  a very low impact on 
the marine environment, provides interpretation to understand what’s happening below 
them

• They are the largest financial contributor to the Department of  Conservation’s research on 
the effects of  marine mammal watching in Kaikoura



YHA Wellington City

• YHA Wellington goes above and beyond regular hotel practices  by:

• Engaging and communicating with their guests about sustainability issues in 
an upbeat and inspiring way

• Putting the duty back on the guest to exercise and enjoy responsible 
practices

• Their Green Footprint Project includes a ‘Tree Planting Day’ for guests, they 
invite school groups to take part in a sustainable living quiz, and host the 
annual National Youth Environment Forum. 



• It is becoming more popular to be sustainable and maintaining that standard 

while traveling. 

• There are a lot of  companies that recognize this trend that also believe it’s in 

the best interest for their company in the long run, the environment, and the 

tourists’ experience. 
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